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MEF Business Confidence Index – June 2009
� 3rd BCI survey – as at 30 June 09

� 55 respondents, cross geography and company size
� Previous surveys – Q1 09 – 91, Q4 08 – 50 

� Breakdown by position in value chain :-



12%
17%

32%
35%

17%19% 21%

51%

37%

22%

0%

10%

20%

30%

40%

50%

60%

Analysts &
Consultants

Content Owners Content
Providers

Technology
Providers

Telco Networks
& Billing

At 31 March 09 At 30 June 09

MEF Business Confidence Index – June 2009

Q.    Revenue prediction over the next 12 months ?
BCI at 31 March 09 - Mean growth prediction 28%

BCI at 30 June 09 – Mean growth prediction 33%



MEF Business Confidence Index – June 2009
Q. How volatile is the mobile entertainment market ? 

� Actual performance in last quarter v budget ?

June 09 March 09

Actual was in line with budget 58% 42%

Actual was worse than budgeted 19% 23%

Actual was better than budgeted 23% 35%

Could suggest that the probable impact of the 
economic downturn on mobile entertainment is 

now more fully understood
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MEF Business Confidence Index – June 2009
Q.  Source of revenue …..
� In the next quarter where do you expect revenue to come 

from ?
� Consumer purchase – a la carte 25%
� Consumer purchase - subscription 38%
� Ad funded 8%
� Technological support 21%
� Other 8%

> 60% of Mobile Entertainment paid for by 
end consumer



MEF Business Confidence Index – June 2009
Q.  Applications revenue, in the next quarter …..
% of all revenue projected to come from applications 14%

� Paid for applications 54%
� Free applications 41%
� Ad funded applications 5% 



MEF Business Confidence Index – June 2009
Q.  Headcount adjustments ?
� Predicted headcount 

movements for June quarter
� Grow 35%
� Stable 51%
� Contract 14%

� In the next quarter ?
� Grow 42%
� Stable 47%
� Contract 11%

� Actual headcount 
movements for June quarter
� Grow 36%
� Stable 40%
� Contract 24%

More heads lost in Q to 
June 09 than predicted



MEF Business Confidence Index – June 2009
Q. Marketing spend ?
� Approximate size of spend of MEF respondents - £400m
� Prediction of Q2 spend ?

� Grow 36%
� Stable 51%
� Contract 13%

� Actual Q2 spend
� Grow 22%
� Stable 40%
� Contract 38%

� Area of marketing spend ?
� B2B 53%
� B2C 21%
� D2C 26%

Greater drop off in 
marketing spend in Q 

to June 09 than 
predicted



MEF Business Confidence Index – June 2009

Q.  Destination of marketing spend in next quarter ?
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Q.  Confidence in content types
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MEF Business Confidence Index – June 2009
Q.  Confidence in content types – movement over 6 months

Very 
Optimistic

Slightly 
Optimistic

Neutral Slightly 
Pessimistic

Very 
Pessimistic

Very 
Optimistic

Slightly 
Optimistic

Neutral Slightly 
Pessimistic

Very 
Pessimistic

Music

Q4 08

Video
Q4 08

Q2 09

Q2 09



MEF Business Confidence Index – June 2009
Q.  Confidence in content types – movement over 6 months
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Q.  Confidence in content types
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Q. Overall confidence ?
� How confident do you feel in the overall future for the 

mobile entertainment industry ?
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MEF Business Confidence Index – June 2009
Summary
� The mobile entertainment industry remains confident

� Prediction of 33% growth in revenues in the next 12 
months

� Social networking, music, games and infotainment are 
the key content types driving growth

� Key territories where MEF members see growth include 
Central & South America and Indian Sub continent

� Applications look set to provide significant future revenues 
into the value chain


